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society	 consume	 and	 re-imagine	 the	 productions	 of	 pop	 culture.	
Some	movements	occupy	physical	public	spaces,	through	street	art,	
counter-advertising,	 and	 culture	 jamming,	 largely	 taking	 on	 the	
advertising	industry	of	capitalism.	The	drive	to	be	‘woke’	or	aware	of	
systemic	injustices	is	also	a	recent	trend,	but	not	applied	consistently	
in	 the	 entertainment	 industry.	 In	 the	 intersection	 of	 these	 trends,	
there	 lacks	 a	media	 space	 that	 considers	 and	 collects	 creative	 and	
critical	 socially	 conscious	 remixes	of	 the	pop	music	 industry	 and	 its	
messages.	 This	 communicative	 project	 seeks	 to	 select	 and	 compile	
examples	 of	 creative	 and	 critical	 responses	 to	 6	 pop	 music	 songs,	
focusing	on	works	with	high	 cultural	 efficacy.	 The	objective	 for	 this	
project	 is	 to	 collect	 a	 set	 of	 examples	 in	 the	 specific	 subdivision	of	
culture	 jamming,	namely	works	using	cultural	efficacy	to	re-imagine	
the	pop	music	 industry.	We	 search	 for	what	has	 already	been	 self-
published	to	social	media	that	references	the	pop	music	 industry	or	
specific	 lyrics	 and	 music	 videos	 that	 lack	 representation,	 reinforce	
stereotypes,	 or	 dehumanize	 others.	 We	 will	 understand	 the	
foundations	 of	 culture	 jamming,	 cultural	 efficacy,	 and	
communication	theory	before	outlining	the	methodology	to	be	used	




Keywords:	 culture	 jamming,	 cultural	 efficiency,	 pop	 music,	
othering,	remix.	
II.	Introduction	
In	 the	 context	 of	 the	 remix	 culture,	 generally	 shared	 on	
YouTube,	 individuals	 and	 the	 civil	 society	 consume	 and	 re-imagine	
the	 productions	 of	 pop	 culture.	 Some	movements	 occupy	 physical	
public	 spaces,	 through	 street	 art,	 counter-advertising,	 and	 culture	
jamming,	largely	taking	on	the	advertising	industry	of	capitalism.	The	
drive	 to	 be	 ‘woke’	 or	 aware	 of	 systemic	 injustices	 is	 also	 a	 recent	
trend,	but	not	applied	consistently	in	the	entertainment	industry.	In	
the	 intersection	 of	 these	 trends,	 there	 lacks	 a	 media	 space	 that	
considers	and	collects	creative	and	critical	remixes	of	the	pop	music	






Using	 the	 concept	 of	 a	 culture	 of	 peace	 as	 an	 alternative	 to	 a	
culture	 of	 violence,	 this	 collection	will	 be	 used	 to	 build	 community	
among	 those	 who	 are	 critiquing	 the	 status	 quo	 or	 creating	
alternatives.	 It	 is	 important	 to	 highlight	 and	 value	 the	 collective	
power	 that	 lies	 in	 the	 networking	 and	 working	 together	 in	 civil	
society	 towards	 changes	 on	 a	 larger	 scale.	 In	 this	 case,	 working	
together	 to	 face	 the	 communication	 industry	 of	 mass	 media	 that	
reinforces	arguably	hurtful	hegemonic	discourses.	 The	objective	 for	
this	project	is	to	collect	a	set	of	examples	in	the	specific	subdivision	
of	 culture	 jamming,	 namely	 works	 using	 cultural	 efficacy	 to	 re-
imagine	 the	 pop	 music	 industry.	 We	 search	 for	 what	 has	 already	
been	 self-published	 to	 social	 media	 that	 references	 the	 pop	music	
industry	or	specific	 lyrics	and	music	videos	that	 lack	representation,	
reinforce	 stereotypes,	 or	 dehumanize	 others.	 First,	 we	 will	
understand	 the	 foundations	 of	 culture	 jamming,	 cultural	 efficacy,	
and	 communication	 theory	 as	 a	 preliminary	 understanding	 of	 the	
methodology,	 before	 outlining	 the	 methods	 to	 be	 used	 and	 the	
results	produced.	In	the	discussion,	we	will	see	emerging	patterns	of	
the	results	 found,	and	 identify	spaces	 for	continued	engagement	as	




conceptual	 grounding	must	 be	 established.	 The	 foundations	 of	 this	
project	 find	 root	 in	 the	 theories	 that	 support	 communication	 for	
peace	and	for	social	change,	including	peace	studies,	gender	studies,	
and	 cultural	 studies.	 Specifically	 within	 these	 theories,	 this	 project	
presents	 existing	 content	 using	 an	 intersectional	 lens.	
«Intersectionality	 is	 presented	 as	 an	 analytical	 category	 to	 identify	
how	 the	 intersection	 of	 social	 structures	 (gender,	 sexuality,	 race,	
nationality,	 class	 and	 dis-ability)	 generates	 complex	 situations	 of	
discrimination	that	are	maintained	and	reproduced	at	the	structural,	
political	 and	 discursive	 levels»	 (La	 Barbera	 2017,	 191).	 The	 media,	
including	 the	 original	 music	 lyrics/videos	 specifically	 addressed,	
belong	 to	 the	 discursive	 level.	 Considering	 the	 intersectional	 lens	
provides	an	outline	of	inclusiveness	to	evaluate	compiled	results.		
Culturally,	 the	 project	 relies	 heavily	 on	 the	 understanding	 of	
cultural	 efficacy	 and	 grounding	 in	 cultural	 studies.	 Cultural	 studies	
align	with	feminist	studies	and	the	critical	school	of	thought	(Reguillo	
2004,	 4).	 Critical	 literacy’s	 roots	 can	 be	 considered	 to	 «begin	 with	




provide	 an	 understanding	 of	 the	 importance	 of	 considering	 the	
factors	and	the	effects	of	the	media	we	consume.		
The	concept	of	cultural	efficacy	also	allows	for	consideration	of	
the	 final	objective	of	messages,	with	an	 intersectional	 lens	 towards	
social	justice.		
‘Cultural	efficacy’	can	be	seen	as	the	goal	for	those	discourses	that	
arise	 from	social	 and	 collective	aims	and	have	 social	 education	as	
their	 final	 and	 unique	 aim…	 In	 this	 case,	 every	 creative	 choice	
needs	to	go	towards	that	communicative	horizon	(transformation),	
and	 their	 discourses	 will	 have	 to	 be	 examined	 and	 evaluated	 in	
relation	 to	 socio-cultural	 objectives	 (reframing	 cultural	
assumptions)	 rather	 than	 purely	 quantitative	 ones.	 (Nos	 Aldás	
2013,	99)	
Efficacy	is	an	important	complement	to	cultural	studies,	because	
it	 further	 focuses	 us	 within	 the	 field	 of	 communication.	 It	 also	
ensures	that	our	results	go	beyond	blame	to	provide	transformative	
reframing.		
The	 vocabulary	 of	 culture	 jamming	 is	 also	 important	 to	
understand	 in	a	broad	sense	 for	 this	project.	Umberto	Eco	clarifies,	
«it	 is	 not	 about	 interrupting	 the	 channel	 of	 communication,	 but	
instead	 utilizing	 the	 communication	 itself	 and	 the	 structures	 of	
power	 to	 appropriate	 of	 its	 signs	 and	 distort	 them”1	 (Cabello	
Fernández-Delgado	 2006,	 2).	 Culture	 jamming	 in	 YouTube	 remixes	
refers	 to	 the	 specific	 purpose	 of	 questioning	 and	 responding	 in	
concert	with	the	original	work’s	intentions	and	the	newly	assigned	or	
acquired	meanings.		
In	 terms	 of	 peace	 studies,	 this	 project	 hopes	 to	 value	 and	
recognize	 the	media	messages	 that	 promote	 a	 culture	of	 peace,	 as	
oppose	 to	 simply	 denouncing	 the	 culture	 of	 violence,	 or	
inadvertently,	perpetuating	it.	Johan	Galtung	introduced	the	concept	
of	culture	of	peace	as	an	alternative	to	the	discourses	that	legitimize	
violence	 (Martínez	 Guzmán	 2001,	 65).	 This	 project	 also	 promotes	
nonviolent	 action,	 according	 to	 Gene	 Sharp,	 by	 establishing	 an	
alternative	 communication	 system	 (Sharp	 1973).	 In	 this	 case	 the	
system	 established	 acts	 more	 a	 platform	 to	 further	 promote	 the	
existing	voices	in	alternative	communication.		
There	 is	 also	 the	 need	 to	 consider	 the	 conceptual	 framework	
surrounding	the	works	of	art	and	media	that	will	be	recognized	and	
promoted	 in	 the	 results	 of	 this	 project.	 The	 «Citizen’s	 Ten	
Commandments	of	Good	Journalism»	serves	as	a	preliminary	test	for	
any	 content	 compiled	 here,	 specifically	 considering	 numbers	 5	
																																																						
1	Own	 translation.	Original	 text:	 «No	 se	 trata	 de	 interrumpir	 el	 canal	 de	 comunicación,	 sino	 de	




133	(promoting	 criticism),	 6	 (guaranteeing	 gender	 perspective),	 9	
(denounce	violations	of	human	rights	and	promote	defense	of	social	
justice),	10	 (tell	positive	actions)	 (Premios	Enfoque	2017).	Since	the	
media	 messages	 gathered	 in	 this	 project	 have	 already	 been	
published,	 there	 is	 no	 option	 to	 reconcile	 remix	 works	 that	 are	
debatable	 in	 their	 following	 of	 these	 suggestions.	 Therefore,	works	
that	don’t	 comply	with	 these	 guidelines	will	 not	be	 included	 in	 the	
communication	project	presented	here	in	results.		
In	addition	to	following	the	use	of	memes	and	culture	 jamming	
in	 response	 to	 the	 hegemonic	 messages	 of	 advertising	 and	 mass	
media,	there	have	also	been	studies	discussing	the	importance	of	this	
dialogue.	 In	 Re:Imagining	 Change,	 the	 exchange	 is	 explored	 as	
«collaborative	 power-with»	 social	 change	 movements	 versus	
«coercive	 power-over»	 oppressors	 and	 authorities	 (Reinsborough	
and	 Canning	 2010,	 23).	 A	 similar	 type	 of	 «counterpower,	 the	
deliberate	 attempt	 to	 change	 power	 relationships»	 specific	 to	
communication	networks	is	discussed	by	Manuel	Castells.		
By	 engaging	 in	 the	 production	 of	 mass	 media	 messages,	 and	 by	
developing	 autonomous	 networks	 of	 horizontal	 communication,	
citizens	 of	 the	 Information	 Age	 become	 able	 to	 invent	 new	
programs	for	their	lives	with	the	materials	of	their	suffering,	fears,	
dreams	 and	 hopes.	 They	 build	 their	 projects	 by	 sharing	 their	
experience.	 They	 subvert	 the	 practice	 of	 communication	 as	 usual	
by	 occupying	 the	 medium	 and	 creating	 the	 message.	 They	
overcome	the	powerlessness	of	their	solitary	despair	by	networking	
their	 desire.	 They	 fight	 the	 powers	 that	 be	 by	 identifying	 the	
networks	that	are.	(Castells	2015,	26)	
Castells	attributes	the	surge	in	this	type	of	‘counterpower’	to	the	
technological	 advances	 that	 changed	 the	 interactions	 civil	 society	
could	 have	 in	 communication	 networks.	 It	 is	 specifically	 this	
subsection	 of	media	 that	 this	 study	wishes	 to	 focus	 on,	where	 the	
exchange	 of	 the	 information	 age	meets	 the	 remix	 and	 rewriting	 of	
the	subtexts	of	entertainment.	
Understanding	 the	 theoretical	 foundations,	 we	 turn	 to	 explain	
the	 specific	 materials	 and	 methodologies.	 The	 purpose	 of	 this	
research	is	to	identify	examples	of	culture	jamming	of	popular	music	




jamming	 to	 find	 the	videos.	 In	 the	 search	 for	videos,	 this	 study	will	
strictly	use	YouTube,	as	it	is	the	most	accessible	and	its	video	format	
allows	 for	 multiple	 types	 of	 culture	 jamming:	 alteration	 of	 lyrics,	
parody	 of	 video,	 and	 visual	 representation	 and	 inclusion	 of	
alternative	 voices.	 Within	 this	 search	 database,	 the	 usage	 of	
Micaela	Segal	de	la	Garza.	Culture	jamming	against	othering	in	pop	music		
134	keywords	 will	 help	 define	 parameters	 of	 results.	 To	 find	 results	 of	
culture	jamming	will	require	keywords	such	as:	 ‘parody,’	 ‘response,’	
and	 ‘remix.’	 These	 alone	 will	 not	 necessarily	 guarantee	 results	
promoting	 social	 justice	 among	 the	 humor	 and	 artistic	
interpretations,	 so	 the	 second	 filter	 must	 be	 applied	 in	 order	 to	
determine	cultural	efficacy.	Since	wide	net	needs	to	be	cast	 for	 the	
inclusive	 approach,	 mentioned	 above	 as	 the	 intersectional	
perspective,	we	will	adapt	keywords	that	reflect	 the	main	elements	
of	 intersectionalism,	as	 listed	above	by	La	Barbera:	 ‘feminist,’	 ‘anti-
racism,’	 ‘gender	 inclusive,’	 ‘LGBTQ+,’	 ‘anti-capitalist,’	 ‘dis-ableism,’	
and	 ‘anti-nationalist.’	 Other	 keywords	 will	 reflect	 general	 cultural	





With	 the	 general	 keywords	 above	 are	 used,	 the	 collection	 also	
aims	 to	 include	 multiple	 viral	 responses	 to	 specific	 pop	 songs	 and	
their	 videos.	 Given	 the	way	 YouTube	 videos	 are	 tagged,	 the	 above	
search	 process	 will	 also	 be	 applied	 to	 certain	 songs.	 Using	 the	
Billboard	Top	3	Hot	Songs	for	2017	and	2013,	songs	will	be	identified	
as	 candidates.	 The	 year	 spread	 purposefully	 allows	 for	 recent	 viral	
responses	 to	 be	 included,	 but	 also	 have	 a	 5-year	 gap	 that	 may	
represent	works	requiring	longer	creation	time.	Using	these	6	songs,	
the	 keywords	will	 be	 applied	 and	 the	 first	 page	of	 YouTube	 results	
investigated	 to	 potentially	 be	 included	 in	 the	 collection	 of	 this	
project.	The	 listing	compiled	here	will	be	briefly	analyzed	to	discuss	
their	 reason	 for	 inclusion	 into	 the	 collection.	 The	 reasoning	 will	
include	 a	 subjective	 explanation	 of	 why	 the	 work	 could	 be	




























































































































































































































































































































































































lack	 of	 existing	 catalogues	 with	 this	 focus,	 searching	 the	 general	




issue	 they	 discussed.	 The	 function	 of	 tags	 on	 YouTube	 may	 have	
caused	this	funneling	of	results,	because	they	filtered	by	similar	song	
and	 similar	 artist	 as	 opposed	 to	 similar	 concepts	 or	 topics,	 such	 as	
feminism,	or	body	positivity.	
There	 was	 also	 a	 general	 trend	 toward	 issues	 of	 women’s	
representation,	 as	 opposed	 to	 other	 aspects	 of	 the	 intersectional	
lens.	Racism	was	not	dealt	with	directly	 in	any	video.	One	example	
denounces	 xenophobia,	 one	 counters	 heteronormativity,	 and	 one	
Fòrum	de	Recerca.	Núm.	23/2018,	p.	129-141	
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to	make	 fun	of,	 in	 their	attempt	at	satire.	 In	 interpreting	the	works	
curated	and	shared	here,	I	also	take	into	consideration	the	context	of	
the	many	 other	 works,	 which	 were	 not	 included	 in	 the	 list	 of	 this	
project,	 but	 were	 also	 searched	 and	 viewed	 with	 the	 same	
methodology.	 It	 seems	 that	 the	 culture	 jamming	 process	 for	 pop	




the	 Blurred	 Lines	 parodies,	 where	 the	 element	 most	 wished	 to	
change	 was	 the	 male	 gaze	 on	 the	 largely	 unclothed	 bodies	 of	
women,	 and	 yet	 in	 order	 to	make	 reference	 to	 the	 original	 video,	
many	 parodies	 include	 largely	 unclothed	 bodies	 with	 a	 gaze	 of	
consumption.	 Frequently	 stereotypes	 and	 tropes	were	 used	 simply	
because	 they	were	 the	 default	 and	 hegemonic	 norm,	 and	 in	 some	




Considering	 cultural	 efficacy	 and	 the	 standards	 used	 here,	 the	
question	stands	of	whether	the	work	loses	its	potency	in	denouncing	
a	 hegemonic	 message,	 or	 if	 it	 necessarily	 should	 be	 creating	 a	
completely	 different	 alternative	 all	 together.	 For	 example,	 the	
parodies	discussing	optometry	and	molecular	sciences,	may	seem	to	
lack	 cultural	 efficacy	 because	 they	 do	 not	 directly	 respond	 to	 the	
problematic	 assumptions	behind	 the	original	work.	 Yet,	 by	 creating	
an	alternative	that	goes	beyond	denouncing,	that	example	of	culture	
jamming	 arguably	 achieves	 a	 higher	 level	 of	 cultural	 efficacy.	




desirable	 relationships	 in	 both	 of	 these	 videos.	 It	 may	 also	 be	
considered	that	these	videos	had	no	connection	and	therefore	made	
no	response	to	the	harmful	messages	of	the	originals.		
By	 the	 same	 token,	 there	were	 some	 very	 strong	 examples	 of	
videos	and	lyrics	that	accomplished	the	goal	of	both	denouncing	the	
unjust	or	unrepresentative,	and	creating	a	new	vision	as	a	response.	
The	 ‘Despacito,	 version	Ni	Una	Menos’	 and	 the	 ‘Blurred	 Lines	 Sexy	
Boys	 Parody	 by	 Mod	 Carousel’	 both	 used	 key	 elements	 from	 the	
original,	 but	 clearly	 changed	 the	 intentions	 behind	 the	 production	
and	 used	 the	 platform	 to	 highlight	 underrepresented	 voices,	
Micaela	Segal	de	la	Garza.	Culture	jamming	against	othering	in	pop	music		
140	concerns	 and	 identities.	 These	 videos	 did	 not	 come	 from	 frequent	
parody	 creators	 (WeirdAl,	 The	 Key	 of	 Awesome,	 Bart	 Baker,	
Parenting	 Parody,	 etc.),	 but	 instead	 from	 specific	 groups	 of	
marginalized	people	looking	for	change.		
This	 collection	 of	 culturally	 efficient	 culture	 jammed	 works	 of	
pop	 music	 should	 to	 be	 continued	 in	 order	 to	 provide	 a	 larger	
platform	 for	 these	 voices	 who	 creatively	 push	 for	 better	 media	
messages.	As	the	curator	of	these	works,	I	realize	the	need	to	search	
beyond	the	false-cognate	‘parody’	when	looking	for	works	of	culture	
jamming.	 I	also	realize	 that	 the	number	of	songs	researched	 is	very	
small.	 It	 is	 possible	 the	methodology	 limited	 the	 scope	of	 including	
some	 important	 viral	 social	 responses	 because,	 if	 a	 song	 was	 not	
socially	 acceptable	 to	 audiences,	 it	may	 not	 have	 reached	 to	 top	 3	
song	of	the	year.	Notwithstanding,	I	believe	in	the	great	importance	
of	 seeking	 out	 responsive	 work	 that	 is	 socially	 conscious.	 In	 the	
future,	 it	could	be	useful	to	monitor	comments	to	understand	what	
the	 media	 audiences	 interpret	 and	 use	 that	 research	 towards	
building	 more	 works	 for	 the	 collection.	 I	 hope	 that	 this	 stepping-




La	 Barbera,	 María	 Caterina.	 2017.	 «Interseccionalidad.»	 Eunomía.	
Revista	en	Cultura	de	la	Legalidad	12:	191-198.	
Cabello	 Fernández-Delgado,	 Florencio.	 2006.	 «Interferencias	 en	 la	
transmisión:	Aproximación	teórica	al	culture	jamming.»	Razón	y	
Palabra	49:	13.	
Castells,	 Manuel.	 2015.	 Networks	 of	 Outrage	 and	 Hope:	 Social	
Movements	in	the	Internet	Age.	2nd	ed.	Cambridge:	Polity.	
Martínez	 Guzmán,	 Vicent.	 2001.	 «Reconstrucción	 Filosófica	 de	 los	
Estudios	 para	 la	 Paz.»	 In	 Filosofía	 para	 hacer	 las	 paces,	 61-74.	
Barcelona:	Icaria.	
Nos	 Aldás,	 Eloísa.	 2013.	 «Public	 Discourses	 for	Nonkilling	 Societies:	










141	Reinsborough,	 Patrick,	 and	 Doyle	 Canning.	 2010.	 Re:Imagining	





Encyclopedia	 of	 Education.	 Oxford	 University	 Press.	 doi:	
10.1093/acrefore/9780190264093.013.20.	
	
	
